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The Webinar will Begin Shortly



Webinar Overview
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ÃDuring presentations, audience will be on òlisten 

only mode.ó

Ã We will take questions during the Q&A portion.

Ã How to ask a question:

ÄUse the òchat functionó on your screen

ÄRaise your hand by pressing *1 on your phone.

ÄTo lower your hand press #.

Ã Quick Survey



Webinar Overview

I. Welcome and Introductions

~~Ami Nagle, Coordinator, EITC Funders Network

II. Using Tax Time to Improve Savings 

ƺOverview of the Strategy and Learnings from Pilot Projects

ƺLocal and National Efforts to Improve Participation

ƺNext Steps

~~Joanna Smith-Ramani, Director of Strategy, D2D

III. Q&A and Discussion
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Who We Are

Ã Who We Are

ÄMore than 200 
Members

ÄEvery State in the 
Union

ÄCorporate Foundations

ÄFamily Foundations

ÄCommunity Foundations

ÄGovernmental Entities

ÄUnited Ways

Ã What We Do

ÄMeetings

ÄWebinars

ÄeNewsletter

ÄWebsite

ÄConsultation

EITC Funders Network * www.eitcfunders.org



Building Savings:
One Bond At a Time

EITC Funders Network
August 4, 2010



Agenda

Â Why Savings, Why Tax Time?

Â A New Tax Time Saving Option

Â What Can You Do?

Â Q&A



Why Savings?

Â Children of low-income, high-saving parents are more likely to 

experience upward income mobility.

Ç Children of low-saving, low-income parents are significantly less likely to 

be upwardly mobile than children of high-saving, low-income parents.

Ç 71% of children born to high-saving, low-income parents move up from 

the bottom income quartile over a generation, compared to only 50% of 

children of low-saving, low-income parents.

Â Higher personal savings also promotes greater upward mobility 

of individuals within their own lifetimes.

Ç Among adults who were in the bottom income quartile from 1984-

1989, 34% left the bottom by 2003-2005 if their initial savings 

were low, compared with 55% who left the bottom if their initial 

savings were high.
Pew Charitable Trusts Report ïA Penny Saved is Mobility Earned Nov 2009



Why Tax Time?

Â Money to save
Â Tax time: $115B (households w/ income < 40k)

Â average ~ $1,680 per family; up to $5k

Â Saving mechanism
Â IRS ñsplit refundsò: link refunds to savings

Â universal, permanent, free, recurring

Â Saving champion
Â clients often trust tax preparers as experts

Â present at critical moment (refund announced)

Â likely only person all year who asks about saving



Why Now?

Americans are once again embracing 
traditional values of thrift and saving
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Savings Bonds ςA New Tax Time Saving Option

Ȱȣ7ÅȭÌÌ ÍÁËÅ ÉÔ ÅÁÓÉÅÒ ÆÏÒ ÐÅÏÐÌÅ ÔÏ ÓÁÖÅ ÔÈÅÉÒ 
federal tax refunds, which 100 million families 
ÒÅÃÅÉÖÅȣ9ÏÕȭÌÌ ÂÅ ÁÂÌÅ ÔÏ ÃÈÅÃË Á ÂÏØ ÏÎ ÙÏÕÒ ÔÁØ 
ÒÅÔÕÒÎ ÔÏ ÒÅÃÅÉÖÅ ÙÏÕÒ ÒÅÆÕÎÄ ÁÓ Á ÓÁÖÉÎÇÓ ÂÏÎÄȢȱ     

--Pres. Barack Obama, Sept. 5, 2009



Series I Savings Bonds:
Built-to-Order for New, Small Savers

Â SafeςōŀŎƪŜŘ ōȅ άŦǳƭƭ ŦŀƛǘƘ 
& credit of U.S. 
ƎƻǾŜǊƴƳŜƴǘέ

Â Accessible ςbuy for as little 
as $50, no credit check

Â Competitive returnςgood 
interest rate at present, no 
fees 

Â Simple ςsold at face value 
($50 buys $50 bond), rate 
adjusts 2x/year

Â Portableςredemption at 
most banks & credit 
unions

Â Protected from inflation

Â Convenient ςcan order 
directly via federal tax 
return 

Â Giftable 

Â Long term ςearn interest 
for 30 years; may redeem 
όάŎŀǎƘ ƛƴέύ ŀŦǘŜǊ м ȅŜŀǊ



How Did This Come to Be?

Å19 states, 25 VITA organizations 
and 27 H&R Block offices

ÅThree year take-up: 4 % to 6 %

ÅBuyers: female, parent, AGI ~ $20k

ÅBought for thelong term: 
redemptions track national rates

Å90% would recommend bonds to 
friends or family

Å55% (2009) and 64% (2008)  had 
less than $100 saved previously

Three year resultsScope and Key Findings

Three Year Savings Bond Pilot (2007-09)



Promising 2010 Results

National Policy:

ÅMajority of bonds purchased 
in February

ÅAverage purchase - $463 ς
roughly 15% of average refund

ÅAge 25 to 34 (31.2%)

ÅAGI below $25,000 (35.0%)

ÅSingle filing status (45.3%)

ÅRefund amount above $2,500 
(49.0%)

ÅEITC eligible (25%)

ÅSelf prepared returns (93.0%)

D2D Pilot Data:
ÅAverage Income - $20,000
ÅSingle-headed household 
(mostly female)
Åтн҈ ƻǊŘŜǊŜŘ ōƻƴŘǎ άŎƻ-
ƻǿƴŜŘέ ǿƛǘƘ ƻǘƘŜǊǎ ς
mostly children and 
grandchildren
Å65% - 73% said familiar 
with savings bonds
ÅAttract long-term savers ς
69% said not likely to 
redeem bond in 5 years



What does this mean?

ÂScale
Ç 100MM+ refund recipients nationwide will have an 

easy, safe tax time saving option

ÂEase
Ç convenient, ñone-stopò saving during tax prep

Ç no forethought or planning needed ïñimpulse savingò

ÂOpportunity
Ç new policy alone doesnôt benefit families

Ç will take work to drive awareness and use



How will it Work?

ÂBonds via tax filing ςJanuary 2011
Â Use IRS Form 8888 to place order

Â Tax filers may buy bonds for themselves or others

Â tŀǇŜǊ ōƻƴŘόǎύ ƳŀƛƭŜŘ ǘƻ ǇǳǊŎƘŀǎŜǊΩǎ ŀŘŘǊŜǎǎ όǇŜǊ ǘŀȄ ǊŜǘǳǊƴύ

Â $50 to $5,000 worth, in multiples of $50 

Â First $250 in $50 bonds; remainder in as fewest possible bonds 

Â Remainder of refund can be sent in a paper check

Â Filers with FMS offset not eligible
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The Challenge

How do we reach 76MM 
lower-income refund 
recipients?

They must be:

Ç aware of the option

Ç ǇŜǊǎǳŀŘŜŘ ƛǘΩǎ 
valuable

Ç Know how to act on it

143MM filers 

Source: IRS data, tax year 2007

107MM refunds

76MM LMI refunds 



Join our campaign!!
Â Tell your clients and constituents

Â Distribute information

Â Integrate the message into your programs and operations

Â Plan for tax season (if involved with VITA / TCE)
Â Ensure tax preparers are oriented, trained

Â Plan on-site promotion (materials, public tracking)

Â Build awareness among partners & networks
Â Include blurb in newsletters

Â Issue e-mail blasts

Â Put up posters in your offices

Â Hand out leaflets and brochures to your customers

Â Reach out to local merchants

Promotethe new policy



Tools to Help (www.d2dfund.org)

Visit www.d2dfund.org for tools:

Â To tell your clients and constituents
Ç Download stock newsletter articles, informational cards, talking 

points and other such documents 

Â To plan for tax season
Ç Free marketing support ςdownload brochures, posters, etc. 

Ç Use free Computer Based Training to educate, motivate & train 
staff & volunteers ςAsset Platform and D2D Fund

Ç http://www.d2dfund.org/bond_training

Â To spread the word
Ç Stock articles for submission to local press and media outreach kits 

Â Other resources:
Ç About bonds: www.treasurydirect.gov

http://www.assetplatform.org/
http://www.d2dfund.org/bond_training
http://www.treasurydirect.gov/


Asset Platform ςSavings Page


